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Zamora discusses secrets of graphic designers
Graphic design is a part of so many 
everyday items – from posters and bill-
boards to Web sites and even food pack-
aging – that it is easy to forget about 
the skilled artists behind their creation. 
These artists put their creativity to work 
generating new ideas for designs that 
“connect” with society.
One of these artists is Carlos Zamora, 
a Cuban designer and illustrator trained 
at the Advanced Institute of Industrial 
Design in Havana, Cuba. Despite his 
youth, he has a long list of accomplish-
ments and has received numerous prizes 
and awards for his work. Today he is 
resident of St. Louis. He recently gave 
a presentation about his work to the 
department of art and design at Southern 
Illinois University Edwardsville. For 
Zamora, graphic design is a profession 
that combines the beauty of art with the 
functionality of communication.
“It is about listening to your audi-
ence,” said Zamora. “The difference 
between art and design is that art is 
more of a monologue, so you express 
yourself.  But design is a dialogue, in 
which there is a need for a client or an 
entity that demands a solution for some-
thing.” Because they work for clients, 
graphic designers don’t have the free-
dom that most artists have.
 “We do have constraints, but we want 
them,” he said. “We need to set up limita-
tions. It is not that you just get inspired 
and you say, ‘I am going to do this label 
for this water bottle.’ No, you have to ask 
yourself what the audience is expecting, 
how my art is serving the purpose of the 
audience versus the approach that it is 
only my expression towards something, 
which is what art does.” 
Zamora explained that graphic 
designers develop important relation-
ships with their clients. Together they 
discuss the needs for the design, the 
audience they are trying to reach and 
what message they want to get across. 
“I try to come out with a graphic 
metaphor that represents what needs 
to be communicated,” he said. “Let’s 
say someone is doing this amazing jazz 
tropical festival. Well maybe the design 
will be a saxophone coming out of a 
banana. That attracts cultural attention. 
You are creating an icon that takes all 
the meaning for the event that needs to 
be represented.  People will remember 
that.”
As a Cuban-born and educated artist, 
Zamora said that he finds many differ-
ences in how his trade is practiced in 
Cuba and the United States. “Graphic 
design in Cuba, like a lot of things in 
Cuba, has been kept isolated on an 
island,” he said. “We have cars from the 
50s running in the streets. You would 
expect a graphic aesthetic that somehow 
is still kind of stuck. Not in a bad way 
because it is its own language, but you 
can see a lot of designers that do not 
have the diversity and variety of aes-
thetics that comes from exposure to a 
bigger scale. In the United States, there 
are so many schools of graphic design, 
so many tendencies, so much access to 
information.” But he added that he has 
seen changes in the way graphic design 
is being done in his native country.
“In the 60s and 70s we had amazing 
posters with a lot of propaganda, a lot of 
civic information, like how to be a good 
pedestrian and a lot of cultural events,” 
Zamora said. “Nowadays, at least in 
the last 20 years, there is this song of 
silence on political posters, so there are 
no political posters anymore. You get a 
lot of posters about music festivals and 
theater.” 
For Zamora, computer technology has 
provided many more possibilities for 
graphic designers. “Illustrators can have 
layers and explore them before printing,” 
he said. “These tools allow you to do 
things more efficiently, but the level of 
creativity is the same.  You can see that 
when you see a contemporary poster that 
is exactly replicating the same method 
that was used 40 years ago. They are 
talking about the creative process that 
we always have had, such as flat figures, 
enticing metaphors and vibrant colors. 
But yes, computers help.”
Graphic designers, Zamora said, have 
to be in touch with current culture and 
know what symbols are going to be 
understood by what audiences. “There 
was this famous American Illustrator, 
Jim Flora, who said, ‘I just want to create 
a piece of excitement, I just want people 
to look at things for a minute and smile 
or make people happy.’ He was an illus-
trator, not exactly a graphic designer, 
although he did some posters too. What 
I am trying to do with my posters is to 
put my best effort to create a piece of 
graphic memory,” said Zamora.
When asked how he would design a 
poster to tell Americans about Cuba, he 
was very thoughtful.  “If I had a poster, it 
would be against embargo or something 
like that because those will come,” he said. 
“Those posters are being thought about in 
a lot of minds. I would probably do some-
thing with a Marlin. Cuba represented as a 
Marlin that is rising and it has to be mov-
ing. Otherwise it sinks.” 
Aldemaro Romero is the Dean of the 
College of Arts and Sciences at Southern 
Illinois University Edwardsville. His show, 
“Segue,” can be heard every Sunday morn-
ing at 9 a.m. on WSIE, 88.7 FM. He can 
be reached at College_Arts_Sciences@siue.
edu.
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Carlos Zamora (right) talking to the author of this article.
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The Summer Reading Program began 
on June 4, and ended on July 27. Several 
different categories with varying levels 
of reading experience existed for young 
readers between infancy to 18 years old 
within the program. The youngest cat-
egory, for babies, required that 20 books be 
read to the child to complete the program. 
For teens, a log worth a total of 14 hours 
of independent reading was required for 
completion.
“We didn’t limit how many times a 
kid could complete the summer reading 
program, so every time they completed 
it again, they got another entry into the 
grand prize drawing,” Wolfe said. “Some 
of them did the program five, 10 times, 
and so it was just like a lottery – you buy 
more tickets, you’ve got a better chance to 
win the prize.” 
However, just because the Summer 
Reading Program has come to an end 
doesn’t mean the end of fun at the library 
– Wolfe and the other librarians are already 
planning events and programs extending 
well into the school year.
“People can look forward to a Mad 
Hatter Tea Party,” Wolfe said. “We kind 
of have the English bug, because of the 
Olympics, so we wanted to do something 
to celebrate England. We’re going to have 
a Halloween puppet show, and we’re plan-
ning on having therapy dogs come in that 
kids can read to this fall.”
The library is also planning to offer a 
story time for children with special needs 
in November, marking the first time they 
have held such an event. For teens, a scary 
movie will be shown during Teen Read 
Week, with gross snacks served alongside 
of the film. Additional events include a 
kid and teen art show and gingerbread 
house decorating in December along with 
the standard events offered by the library, 
such as story times, Lego club and movie 
matinees.
However, for now, the library is still 
content with the turnout for their Youth 
Summer Reading Program. This year, 
more than 2,065 entries into the program 
were registered. While this number is not 
entirely representative of the number of 
individuals involved as children were able 
to re-enter the program upon completion, 
with 1,113 completions total, Wolfe is con-
fident that participants are, “. . . going to be 
all ready for school when school starts.”
She also stated the importance of the role 
of donors in the continuation of the pro-
gram, explaining, “We would not be able 
to do this without them.”
Donors to the 2012 Summer Reading 
Program include:
Annie’s Frozen Custard, Taco Bell, 
Chef’s Shoppe, Once Upon a Toy, Bobby’s 
Frozen Custard, Kiddo’s Closet and Clips, 
St. Louis Cardinals, Edwardsville Library 
Friends, Jimmy John’s Sub Sandwiches, the 
Magic House, Kohl’s, Applebee’s, Gateway 
Grizzlies, YMCA of Edwardsville, Edison’s 
Entertainment Complex, Sonic, the Cyclery, 
Slacker’s, Pita Pit, Dominos Pizza, Penn 
Station, Culver’s, Children’s Museum of 
Edwardsville, Splash City and Pizza Hut.
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Those who subscribe with a mobile number may 
also request to have an additional text message sent 
to their phone informing them of the emergency. 
“One of the beauties of the program is that if your 
number is signed up, it’ll actually be able to track 
you on your mobile phone,” Welle added. “If you 
go into another area of the country covered by an 
overhead program, it’ll send you an alert for that 
area, if they happen to have an emergency alert.”
The system offers a direct alert for citizens, as 
opposed to siren warnings, which Welle acknowl-
edges can not always be heard in specific areas.
“What most people don’t understand is that 
those sirens are not meant to penetrate into... 
homes and warn people. It’s an outdoor warning 
system,” Welle explained. “The program allows 
for controlled selection. When we send out the 
siren, everybody hears it, but this is much more 
targeted.”
CodeRED also provides residents with the abil-
ity to receive more specific information about the 
warnings released by the EMA, rather than the 
general siren alert.
If you choose to sign up for the CodeRED ser-
vice, caller ID for the service will read Emergency 
Communications Network, with a phone number 
of 866-419-5000. For CodeRED Weather Warning 
calls, either Emergency Communications Network 
or the number 800-566-9780 will appear as the 
caller ID.
To sign up for the service, residents may visit 
the Madison County EMA website at http://www.
mymadisoncountyema.org. From there, subscrib-
ers may choose which warnings they would like to 
receive by phone. 
For those who do not have a computer or Internet 
access, phone the Edwardsville Fire Department at 
(618) 692-7541, and the EMA Coordinator will enter 
that information into the system for you.
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To avoid these delays, make 
advance notice of the following 
road closures on the day of the 
race, and plan alternative routes to 
your destination:
?????????????????????? ??????????
??????????????????????????? ??????
and Coventry
??????????????????????????????
????????????????
?? ?????? ??????? ?????????? ?????
to Ramey
?? ??????? ??????? ??? ???? ??????
Street
?? ????????????????????????????????
Street
?? ???????????????????????? ??
?? ????? ??????? ??? ?????? ?????
Street
??????????????????? ??????????
????????????????????????????????
Street
Festivities also include a pub 
crawl on Main Street, where an 
open containers permit along the 
Main Street portion of the race 
track allows spectators to purchase 
alcohol before walking out onto the 
sidewalks to watch the race or one 
of the bands playing that evening.
The course itself begins on Main 
Street halfway between Vandalia 
and St. Louis Street, before making 
a sharp left onto St. Louis all the 
way down to Coventry Place. A left 
there, followed by two more quick 
lefts on Ramey and South Benton 
Park, will send racers heading right 
on West Vandalia and back onto 
Main for the finish line.
For more information about the 
Edwardsville Rotary Criterium, 
including information on volun-
teering, the race itself or ordering 
tickets for the pub crawl, please 
visit the race website at http://
EdwardsvilleCriterium.com. 
For the Intelligencer
From left are: Eleanor Reynolds, 2,  who won the grand prize Smart Trike for the Baby Summer Reading Club; Claire Wojcieszak, who 
won a small bike for the Beginning Readers/Listeners Reading Club; 10-year-old Henry Gruben, who  won a bike from the Cyclery for the 
Independent Readers Club, and 15-year-old Devante Johnson, who picked up a Kindle Fire as the winner of the Teen Reading Club.
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Arts&Music
Friday, August 10
Thom Donovan, Rossi, Grace Sophia, Blueberry Hill, 
St. Louis, Doors 8:00 p.m. 
STL Is The Movement 3 w/ Tef Poe, A-Game, Vega, 
The Firebird, St. Louis, Doors 8:30 p.m. 
Hoosier Daddy's, 3:00 p.m. / Planet Boogie, 8:00 p.m., 
Fast Eddie's Bon Air, Alton
Free Funk Friday w/ Hazard to ya Booty, The 
Gramophone, St. Louis, Doors 8:00 p.m. 
Kim Massie, Plush St. Louis, St. Louis, Doors 9:00 
p.m. 
Saturday, August 11
Wanda Jackson w/ Little Rachel, Blueberry Hill, St. 
Louis, Doors 8:00 p.m. 
Farms Rock Benefit Concert feat. Barn Animals, 
Peach, Old Rock House, St. Louis, Doors 6:30 p.m. 
Funky butt Brass Band, Plush St. Louis, St. Louis, 
Doors 8:00 p.m. 
Mike Birbiglia w/ Greg Warren, The Pageant, St. 
Louis, Doors 7:00 p.m. 
Melissa Neels Band, Bobby's Frozen Custard, 
Maryville, 7:30 p.m. 
Broncho w/ Bug Chaser, Animal Empty, The Firebird, 
St. Louis, Doors 8:30 p.m. 
Radio Rich & The 4th Row, Sheldon Concert Hall, St. 
Louis, 8:00 p.m. 
Hoosier Daddy's, 3:00 p.m. / Planet Boogie, 8:00 p.m., 
Fast Eddie's Bon Air, Alton
London Calling, The Gramophone, St. Louis, Doors 
10:30 p.m. 
The King and I, The Muny, St. Louis, 8:15 p.m. 
The Sound of Music, The Robert G. Reim Theatre, St. 
Louis, 4:00 and 7:30 p.m. 
The Complete Works of Shakespeare (Abridged), 
Grandel Theatre, St. Louis, 8:00 p.m. 
Serena Perrone, Contemporary Art Museum, St. 
Louis, 10:00 a.m. to 5:00 p.m., Runs through August 12.
Contemporary Artists Respond to Art History, 
Edwardsville Arts Center, Edwardsville, 11:00 a.m. to 
3:00 p.m., Runs through August 17.
Great Rivers Biennial 2012, Contemporary Art 
Museum, St. Louis, 10:00 a.m. to 5:00 p.m., Runs 
through August 12.
Danielle Spradley: Over Time, Bruno David Gallery, 
St. Louis, by appointment. Runs through August 25.
Liquid Terrain: 20 Years of Works on Paper by Eva 
Lundsager, The Sheldon, St. Louis, 10:00 a.m. - 2:00 
p.m., Runs through August 18.
A Room Divided, The Eugene Field House & Toy 
Museum, St. Louis, 10:00 a.m. to 4:00 p.m.
Laleh Khorramian: Water Panics in the Sea, St. Louis 
Art Museum, St. Louis, 10:00 a.m. to 5:00 p.m., Runs 
through October 21.
In the Still Epiphany, Pulitzer Foundation for the 
Arts, St. Louis, 10:00 a.m. to 5:00 p.m., Runs through 
October 27. 
8th Annual Juried Exhibition, Jacoby Arts Center, 
Alton, 10:00 a.m. to 5:00 p.m., Runs through August 
19. 
Odell Mitchell, Jr. Retrospective, The Sheldon Gallery 
of Photography, St. Louis, 10:00 a.m. - 2:00 p.m., Runs 
through September 1.
Urban Wanderers Exhibit, St. Louis University 
Museum of Art, St. Louis, 11:00 a.m. to 4:00 p.m., Runs 
through September 16.
Sunday, August 12
Dave Simon's Rock School, Blueberry Hill, St. Louis, 
Doors 12:30 p.m. 
The Revivalists, Bobby's Frozen Custard, Maryville, 
7:30 p.m. 
Hellogoodbye w/ William Beckett, The Firebird, St. 
Louis, Doors 7:00 p.m. 
Red Rock, 2:00 p.m. / Ultraviolets, 7:00 p.m., Fast 
Eddie's Bon Air, Alton
